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KAI ATKINSON entered the aesthetics 
industry through his personal quest to 
resolve an aggressive acne condition.  
As he gained a deeper understanding 
and appreciation of what a differentce 
the right products and treatment 
can achieve, his passion grew and he 
realised that indeed, he would enjoy 
this field as his chosen profession.  This 
resulted in enrolling for a Diploma in 
Beauty Therapy with the well-known 
lecturer Bev Greenwood in Victoria.

Following his graduation in 2017, Kai 
was immediately employed and worked 
for different clinics - and so his love for 
his profession continued to grow.  In a 
very short time Kai developed quite a 
reputation as a vocal and passionate 
therapist who contributed to articles, 
blogs and was active on social media.  

As successful skin treatments more 
and more became his passion, he 
recently landed his dream job as an 
Educator with Derma Aesthetics and 
Dermaviduals.  

We recently spoke with Kai about his 
new appointment.  He was thrilled to 
share how Derma Aesthetics is helping 
businesses advance their education and 
achieve leading results and business 
success even during these turbulent 
times. 

APJ Q1: Recent research since the pandemic confirms that consumer 
behaviour is changing with a strong emphasis on safety, sustainability and a 
move towards a more personalised approach to skin therapy and wellness. 
How does Dermaviduals support this approach?
The pandemic created a need for skincare to be personalised and supported 
with an efficacious, sustainable and results-driven product.  While this is a 
growing phenomenon, Dermaviduals for the past 20 years has always focused 
on a personalised approach, and this concept has been their central philosophy 
in treating the skin with topical prescriptive formulations.   This approach is not 
just for healthy skin, but also for barrier-disturbed skin that has been rendered 
defective and disrupted by genetics, disease, physical, mechanical, chemical and 
psychological insults. Every skin type and condition are unique and requires a 
personalised and corrective approach to achieve a sustainable solution — because 
anything that is good needs to be sustained. 

Dr Hans Lautenschlager and his team of formulating chemists who created 
Dermaviduals saw the need for a customised solution with a direct point of 
difference. This was way before personalised skincare was even on the radar; and 
so Dermaviduals was created to support the individual needs of its consumers at a 
time when customised skincare was not even recognised.
 
At Derma Aesthetics, safety and sustainability have always been the number one 
priority. The company believes in looking after our planet, just as our planet looks 
after us.
 
• The products have no outer plastic wrapping to avoiding excess packaging or 

waste and they are manufactured within an aseptic laboratory.

• The products have never contained plastic microbeads, nor do they contain 
anything that would compromise our environment.

• The ingredients come from a sustainable source and go through highly strict 
corneotherapeutic regulations to meet the principles of corneotherapy and of 
course, to also care for the environment.

• The products are not tested on animals.
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• The packaging is eco-friendly and is recyclable.

• The boxes come from a sustainable source, where no trees have been illegally 
harvested.

• The packages are sent with corn starch nuggets, which are 100% biodegradable. 
They are also easy to handle due to being non-static, which reduces labour 
time.

• The boxes are stamped with eco-friendly ink to reduce the use of stickers where 
possible and we are currently trialling recycled cardboard bubble wrap as an 
alternative to the plastic bubble wrap that is readily available.

 
All Dermvidual products - cleansers, serums, moisturisers, facial masks, etc, can 
be customised with ingredients that are tailored for the client’s skin type and 
condition. No two people have the same fingerprint and no two people have the 
same skin; hence why it’s important to offer a customised and/or ‘bespoke’ solution 
to meet the requirements of the individual. By choosing a bespoke skincare line 
that is free from toxic chemicals, you’re not only helping the skin, but you’re also 
helping to reduce our carbon footprint and maintain the safety and sustainability of 
the environment and our industry.

 APJ Q2: What are the unique advantages that Derma Aesthetic offer a 
business that is considering to engage with your company?
There are two highlights in particular that we focus on that are very important to 
Derma Aesthetics as a company. The first is education. Our team is so incredibly 
fortunate to have passionate industry leaders who deliver exceptional education 
to our team and clients. Within our company we are all about learning, updating, 
researching and developing educational content for not just our in-house team at 
Derma Aesthetics, but for the many industry professionals and clinical stockists 
who contribute to the success of our company. I feel very fortunate to have been 
given the opportunity to come onboard as an educator and to work in synergy with 
one of our co-managing directors who is the Head of Education - Simone Vescio.
 
Education is at the forefront of what we do and without it, it is not possible to have 
a truly effective and successful business. Over the years I have invested a great deal 

of time and money in my education, 
so speaking from personal experience, 
I know the value that education can 
bring to a clinical business. At Derma 
Aesthetics, it’s a priority for us as 
professionals and educators to nurture 
and look after the businesses that 
come onboard with us. It is essential 
that our clients feel confident in our 
ability to support them with exceptional 
education and to assure them that they 
can achieve leading results and client 
satisfaction.

The second focus is to ensure consistent 
and exceptional customer support. 
Everything is bespoke; even the way 
we do business! Clinical partners can 
benefit from every single department; 
whether it be packing-up orders, a 
phone enquiry, speaking to Head Office 
about a particular concern, or attending 
our educational training events. We all 
complement each other and we support 
each other’s success. The success of 
our customers is the foundation of 
our business and our company values 
reflect this. We are pleased to say that 
Derma Aesthetics was awarded by the 
MyFaceMyBody in 2017 the ‘Customer 
Service of the Year’ award.  It makes us 
proud that our customers and team-
members value our participation within 
their businesses and continue to serve 
us just as much as we serve them.
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 APJ Q3: With the current restrictions 
many therapists are investing in 
online learning, do you offer any 
online study courses and what are 
they?
Dermaviduals Day 1 and Day 2 training 
is an online educational training 
program available to therapists who 
currently stock our products, or are 
interested in becoming a clinical partner 
with us. During this two-day training 
program Derma Aesthetics goes into 
extensive detail about our product 
range, its core principles, how our 
product works with cells and systems 
of the skin, its chemistry as well as its 
delivery systems that can help treat 
many skin barrier disorders, all while 
staying within your scope of practice. 
 
We also offer AAC education 
(Australasian Academy of Applied 
Corneotherapy), which goes 
through advanced topics such as 
what is corneotherapy, embryonic 
development, perioral dermatitis, the 
role of histamine, microbiome and the 
differences between a physical and 
chemical sunscreen. Exceed Medical 
Microneedling is also another training 
program we provide and explain how 
the engineering of this German device 
works, why a corded device is best 
and why it’s important to look for FDA, 
TGA, CE and ISO Certifications when 
it comes to purchasing your Collagen 
Induction Therapy device. This device 
truly is leading the way within the 
medical aesthetics and the aesthetics 
industries and is 100% results-driven. 
Our education department is also in 
the middle of developing Skin 101 for 
beginners and getting them back to 
the fundamentals on skin anatomy and 
physiology, along with a comprehensive 
interactive online learning platform for 
Dermaviduals partners and a special 
login and education portal for non-
Dermaviduals businesses. Stay tuned for 
2021.  
 

APJ Q4: Can you please explain the principles of corneotherapy?
Corneotherapy is a progressive and remedial skin treatment methodology with 
its core principles being the repair and maintenance of the skin barrier defence 
system, while keeping the epidermis intact at ALL times. As the name suggests, 
corneotherapy is closely related to corneobiology, which is the physiological, 
biological and biochemical processes of the stratum corneum. The stratum 
corneum is more than just a conglomeration of ‘dead’ skin cells.  It’s a highly active 
tissue consisting of enzymatic activity working to sustain tissue homeostasis that 
is often taken out of balance, due the to various chemicals and certain modalities 
that are not caring for the first three lines of skin barrier defence.  This puts all 
other cells and systems under pressure to perform in a hostile environment. 
Corneotherapy also involves the care of the stratum corneum through topical 
therapies with products that mimic the skin’s structure and function to improve the 
functionality of the skin barrier and its defence systems.  This is what makes a true 
corneotherapeutic product. 
 
One of the key principles in corneotherapy is the prescribing of topical solutions 
that are tailored to the specific skin condition and is as physiologically-compatible 
to the skin’s structure as close as possible. What do I mean by that? Specifically, 
the formula should be compatible with the phospholipid membrane of the skin’s 
own metabolism in a 1:1:1 ratio (ceramides, cholesterol, long-chain free fatty acids) 
to improve stratum corneum cohesion and reduce inflammation of the innate/
adaptive immune systems. 

You will never find fragrances, conventional emulsifiers, such as sodium 
lauryl sulphate, preservatives, parabens, silicones, amines and colours in a 
corneotherapeutic product. Corneotherapy is not a brand of ‘skincare’ per se, 
but rather is defined by the chemistry, science and the formulations that go into 
making a corneotherapeutic product – these are what truly define the principles of 
what is corneotherapy. 
 
APJ Q5: With the current pandemic we are seeing more and more skin rashes 
from masks, as well as an increase in skin inflammation, do you have any 
hero ingredients or approaches to address these concerns? 
We certainly do! Depending on the skin condition presenting, Dermaviduals offers a 
plethora of ingredients that can be utilised to treat many skin-barrier disorders. For 
example, if the client is presenting with acne because of an anaerobic environment, 
we have specific masks. The therapist can access the Liposome Concentrate 
Plus, which encapsulates azelaic acid in a phospholipid membrane composed of 
phosphatidylcholine.  This also works on improving the condition of acne itself, 
delivering the actives past the lamellar lipids targeting the keratinocytes and 
sebaceous glands to influence cellular function. The therapist can also access the 
Vitamin B, Zinc and Green Tea concentrates as they are all 5-alpha Reductase 
inhibitors and work to improve skin-barrier defence. These are just a small example 
of how our treatments can be customised with the appropriate actives to respond 
to the presented condition.  This is a winning approach and so useful, especially 
with the current common skin reactions we are experiencing with the pandemic.

Contact Kai Atkinson 
1300 420 223 
kai@skincorrection.com.au
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